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Women'’s Apparel

) §

Coats & Jackets
Blazers
Suits & Ensembles
Dresses & Skirts
Shirts & Blouses
T-Shirts
Trousers
Jerseys, Sweatshirts &
Pullovers Sports & Swimwear
Night & Underwear
Socks
Tights & Leggings
Clothing Accessories & Other
Clothes

Men's Apparel
Yy
Coats & Jackets
Blazers
Suits
Shirts
T-Shirts
Trousers
Jerseys, Sweatshirts & Pullovers
Sports & Swimwear
Night & Underwear
Socks

Clothing Accessories & Other
Clothes

Children's Apparel

W

Coats & Jackets
Blazers
Suits & Ensembles
Dresses & Skirts
Shirts & Blouses
T-Shirts
Trousers
Jerseys, Sweatshirts &
Pullovers Sports & Swimwear
Night & Underwear
Socks
Tights & Leggings
Clothing Accessories & Other
Clothes Baby Clothes
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Marks & Spencer RIHNE T & (surzposs )
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United States

China
United Kingdom
Japan

India
Germany
ltaly

France
South Korea
Russian
Canada
Brazil

Spain
Australia
Netherlands
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« 34 1,016,838

990,532
4,2
//937,291 964,296

888,578

804,035

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

mBlazers (women)
m Coafs & Jackets (women)
m Jerseys, Sweatshirts & Pulovers (women)
m Shirts & Blouses (women)
m Sports & Swimwear (women)
mTights & Leggings (women)
T-Shirts (women)

m Clothing Accessories & Other Clathes (women)
m Dresses & Skirts (women)
Night & Underwear (women)
m Socks (women)
m Suits & Ensembles (women)
Trousers (women)
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2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

m Blazers (men)

m Clothing Accessories & Other Clothes (men)
m Coats & Jackets (men)

m Jerseys, Sweatshirts & Pullovers (men)

m Night & Underwear (men)

m Shirts (men)
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m Baby Clothes

m Clothing Accessories & Other Clothes (children)
m Dresses & Skirts (children)

m Night & Underwear (children)

m Socks (children)

m Suits & Ensembles (children)

m Trousers (children)

13,161 13,642 14111
12,035 12,678

11,155

10,164

2020 2021 2022 2023 2024 2025 2026

m Blazers (children)
m Coats & Jackets (children)
m Jerseys, Sweatshirts & Pullovers (children)
m Shirts & Blouses (children)
Sports & Swimwear (children)
m Tights & Leggings (children)
m T-Shirts (children)
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’ . 2. China 18,889 °
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) 2025 FUINEIER) 7769 {Z355T. /
1164.7

+91% 1104.8
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France Spain Canada S. Italy Switzedand Uk China Austia  Germany
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2021 558 2 FEHEEAR LS EERAIMITR AR ERE (1,000 XIER) 2021 F R ER - ML REE
0% 50% 100% 150% 200% 250%
0 200 400 600 800 1,000
, , joggers for men 212%
prom dresses 918 sweatshirts for women
"boxers" jeans forwomen 141%
"dresses" oversized hoodie 111%
"sunglasses" womens jumpers 109%
"summer dresses” hoodies for women 109%
o hoodies for men 108%
lingerie )
o mens jeans 106%
| swt§ jeans
"jumpsuit mens sweatshirts
"maxi dresses" sweatshirt SH @PL' N E
"midi dresses" hoodie
"bikini" tshirt
"mens tracksuit" , skirt
jumper

Source : Google Trend's
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Retail Ecommerce Sales in the US, 2019-2025
trillions, % change, and % of total retail sales

$1.648

$0.598

Cowen and Company f&it , EEFGHIREBEDIRSEE
1500 1z3=5T&! 3000 {Z3=5T2ial ( EFELF 5000 {Z3TThRiE.
FRImAEE A ERY 10% B 15% |, RLA=ZINENRBE ) .

. 17.9% I 173 [ 19:3% i 21:4%
— -

Cowen Tt , B EATELRERISTE 2022 SFERIBIA == es L B B S =
W Retail ecommerce sales
EEI’\J%’%@EO @ % change ® % of total retail sales

Note: 2019-2025 CAGR=18.4%, includes products or services ordered using the
internet, regardless of the method of payment or fulfiliment; excludes travel and
event tickets, payments such as bill pay, taxes, or money transfers, food services
and drinking place sales, gambling, and other vice goods sales

Source: eMarketer, May 2021

T11666 eMarketer | Insiderintelligence.com
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Women's sweaters, shirts, tops, vests
Women's pants and shorts
Women's accessories

Women's dresses

Women's undergarments

Women's coats and jackets
Women's sleepwear

Women's hosiery

Women's swimwear

Women's skirts

Women's uniforms

Women's suits

Women's sportcoats, tailored jackets

Women's costumes

0 20 40 60 80 100 120

113.59
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O 10 20 30 40 50 60 70 80 0 10 20 30 40 =0 60

girls school shoes 49.5

sports shoes

shoe stores boys school shoes

shoes golf shoes
running shoes heels
office shoes o0ld heels
shoes for women
. black heels
slippers
black shoes
shoes for men
womens slippers heels sandal
mens slippers cricket shoes
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Choose Best Swimsuits for You

LABOR DAY SALK
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100%

75%

50%

25%

0%

AR miEas— " L”

A0%HIREHBEERT  BRTE NWX , BRI WL m.
IHBB RIS TR R L L

FREETHIZRIISERIE (£3K)

2017 2018 2019 2020 2021 2022 2023
m Online m Offline

Source: Statista

2024 2025

100%

75%

50%

25%

0%

EHEWEG (EE )

What products are UK adults most likely to buy digitally
than in a physical store?

Clothes
Electrical goods
Toys
Homeware
Groceries

2017 2018 2019 2020 2021 2022 2023 2024 2025
m Online m Offline

SHOPLINE
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RIS i | IFEEX R RIS |, (ORTEEF

m USA EGBR m DEU CHN

479 48% 4894

46%

41% 1%
4%

smartphone shoes clothing TV & Hifi household detergents & food & al coholic drinks bags & furniture &
_________ appliances cleaning products  non-alcoholic accessories household
drinks goods

Source: tatsta SHOPLINE
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Reasons US Social Media Users Have Not Made a
Purchase on a Social Media Platform, June 2021
% of respondents

Prefer to interact directly with the retailer or merchant
446%

Prefer not to give social media platforms my payment information
43%

Don't know whether products shown, advertised, or promoted on social
media platforms are legitimate

33%

Prefer not to give social media companies more of my personal information
(e.g., shopping history)
31%

Not interested in any of the products | see on social media platforms
26%

Prefer to engage with non-shopping-related content on social media
platforms (e.g., posts from friends or other accounts | follow)

24%

Was not aware that this is a capability on some social platforms
8%

It takes too many steps to complete a purchase
5%

Other
5%

Note: ages 18-75
Source: Insider Intelligence, "US Digital Trust Survey," Q2 2021

271202 Insiderintelligence.com

Source: eMarketer

= [5FAEIH]

2021 F 98— FRIEERF ABEH A AR & LEiEId /MR
HEEHIT T WSE,

LA TIIIERESIRIAY T SMRR |, BFEEREESE
ERTIKE (44%). MEIEFFERHSHUIER (43%) LURAHER R
T mESSIA (33% ) .

HBEES SN RBSHIERANMNEURTANS K mhEe MERREE | &
BURT R ERE.

Facebook AN NRESEHAIEHITE | (BERBLY 45% RILERER
fiAT IRIBREFEHIS L

NERFEREMIIMI A S IREIREREIR | IR R REEFAF
HEERTOARRETR.
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BRSO  BREEEIH R FaWR , BXIEMIR | ZmEEIRER
REAEUREEEEHRETA.

FRTEREBH S |, el BEEEEnE. Z SR AE TS FNSE TRE—EEOTTS. s, EAMNENES
K, ZHRILFARSESE. BofIBERR  HEHPSISBEFKERS.

Factors that Influence US Internet Users to e I . = N ‘ T
Purchase a Product Through Social Media Ads, 20215 6 B, —HIRE 7 HRERMAMA SIS RIBIA RIERERRE.
July 2021
% of respondents
L3 intemet Lsers no.fgres Socs Media
T b SR I 0 respECES T At Networks Are Important Information Sources for

44% Shopping Decisions, by Generation, June 2021
Jleacistyscateiing % of respondents in each group

34%

Relevant or personalized ads

32% Gen Z (1998-2006) 50%

Customer testimonial . Millennials (1980-1997) 58%

Believe in the brand's values and mission Gen X (1965-1979) 29%
23%

12% Baby boomers (1946-1964)

Influencer promotion/validation
18%

Total 35%

Source: Smartly.io, “The Social Advertiser’s Guide 2021: How Consumers Will Shop This
Holiday Season" conducted by Dynata, Sep 28, 2021 = T "

4 cdl L . - Note: ages 15+; among those who answered "strongly agree" or "somewhat agree
e S Source: GfK, "FutureBuy 2021: US Market Findings Highlights," July 13, 2021

268080 eMarketer | Insiderl§li ence.com

OPLINE

Source: eMarketer
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5T ‘%L\ ! YA ‘% I ;\—\— ST %’%\\,;l\ ;W M
US Social Buyers, by Age. 2021 ST, Z SRR AR S EREH EAND

% of social network users in each group TR

ERHERER |, 1SRRI ERERE FPIREAELIS
R - > CARIRRELR, SE—RIE , B E TSR IS SIS
ST ISEA A R S M.
e, - -
E - HEIEZA , Z HAEEREEARFEWIFIWIRR S , 8
4554 R (R — RN T IR T RTER LT, e 1E BT E St
65+ 34.3%
SO Z HEMETEER |, LSRR, WLFHEE. it

(REFPLAMPANZREIN. SHFEEFSHFHEA T RIERIZEAY
Note: ages 14+, social network users who have made at least one purchase via any social

channel (such as Facebook, Instagram, Pinterest, Line, WeChat, VK, and others), including l:lﬁl:l Hﬁo
links and transactions on the platform itself, during the calendar year; includes online, mobile,

and tablet purchases

Source: eMarketer, May 2021

266467 eMarketer | Insiderintelligence.com

Source: oMarketor SHOPLINE
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HR#E Wunderman Thompson IEf—IASR , E5<E. FEF%E ,
88% HISZIHE A SEIIFERME ROZ B AR ERY R AL ST
86% HZIHERIA NI RZERRSIRE NS EAIEER.

RIEEEREIRE | 2 BOSIRRMAGRIPIMNER ALK Z HEMFARK
ORI ARRE , EEERBREEAMERWANRBRLZ A,

Z B EEUF ST EARMEMNWENmENERE—XSEEWEMN
BRI,

Importance of Sustainability When US Internet e —— s

Users Shop for Beauty, Clothes, and Travel Worldwide, Feb 2021
Experiences, by Generation, March 2021 % of respondents
% Of respondents in each group Climate change/protecting the environment o
Gen Z 1.4% Z'B‘VI" Unemployment -
5 o ? )
S &% 20.9% 3.8%: Healthcare/disease prevention
0.8%

Millennials 0.8% | Crime/personal safety

32.8% 13.0% SENNSHYGe 19%

Education, skills, and training
19%

Sexual harassment

29.8%

19%

1.5% Corruption with business or politics

Baby boomers 4.2%

17%

3454% 74% Diversity/equality of opportunity/discrimination based on personal

1)
H
1]
q
[]
= |
g
g

M Very important [l Unimportant 14%
M Important M Very unimportant Income inequality/distribution of wealth

I Neither important nor unimportant Don't know 6%

Economic growth

Note: numbers may not add up to 100% due to rounding
Source: Composed and MaCher, "Sustainability & Consumerism: U.S. Consumer Behaviors

and Preferences," May 6, 2021 Note: respondents were asked to pick their top 3; *born 1996-2003
Source: Deloitte, “The Deloitte Global 2021 Millennial and Gen Z Survey: A call for

266512 eMarketer | Insiderintelligence.com accountability and action,” June 15, 2021
267564 Insiderintelligence.com

Source: oMarketor SHOPLINE
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TR, BIFFSLlE

RN EREREES (D20) mEEERATOES.
#=F[R4 D2C FRh2 Warby Parker #01 Allbirds LART & RN
AR EAEMITIERE.

BEEAIFEM D2C MBI~ mASY &, FEH sKAFTHIK |_

NKBSIUEK | EXBEREERAETR AL,
TSt TERE" | TR NSE RIS |
BRI ST S A ARIRIRARY | KRBT
SELEESEENEERE,

B—REFFOATBNERZE 2025 FHEEBEBmEHLI]

100% wJ[EMz. ATESFAmFTHERE% , FEIFH Gigaton
MER—#BD , EREHNE B ERDRARL.

Source: eMarketer

Factors that Have Influenced Where Adults in the
US and Europe Buy Fashion and Clothing, Sep 2020

% of respondents

Sustainability/environmental impact
54%

Working conditions

54%

Diversity and inclusivity (e.g., brand/retailer personnel; choice of models and
influencers)

41%

"Slacktivism" (superficial activism but not "walking the walk" /practicing
what they preach)

33%

Note: ages 18+
Source: Trustpilot and London Research, "Why Ethical Fashion Brands Are Future-Proof"
conducted by Toluna, Nov 1, 2020

264693 eMarketer | Insiderintelligence.com
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X—ESEERERR. IR
FREH PG | LIBRAMNBEBAERFH R PR LA
BeENER. BERNE TSR REBERAS. 18

HFREREEUALZERE , NATIE. FX
FRMRIBHAEZELLARR | BT BEAE
et Rk, MERHERIRIEERE. B, Z8%

thit s ERTEESS MN&ERE , BEHENRIEHEF R RIERE.
AaA
i BMERSHAR SR T | (BT WGSNESRSIE : BEAEEI SRS BI56%
. WGSNHER s B EmE D022 T i
EFHAR RS A LR, SRR GSNFamEE : isREaR202288T0.L 12% , KATHFEEE R,

KRRNEEZ—  FRLIERK86%, "T&HX"
ME S rhi @R ST E RS BUR BAE B
RIS BHESRERRIEES AEiZE120BhE11 B HIEE,

B ERiEIER , XSS IRIEEERX

UEEE
iE , ERTESMIRERIZIN6E )
MSRERCKE , B2 F , IRRNER
BBk , NEFEENERER.

RENES SNE I E BB RIS BAERIERTE.

| FERERBNEHEEERERRBMNTFER  RENAEL
| BEREEBRNTEIEE.

WGSNEEEHE | RARFIRI Rz SN e HRETHEES  TEX A EDEYNATHRA L REEARK,
STHERHEK , AAREDBIERK10%
7% WGSNHERHEE : BRAEFmPNFERILEIKES  Y5RER

30% , EERIL7% , EFm. AIRMARTERREREN.

Source: WGSN 2022 SHQPLl N E
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A+92% A4+24% A+1167% v-16% A+100%
Ombré/tie-dye Florals Placement graphics Painted/painterly Buttery

Christian Winants Raf Simons

-
Issey Miyake | Alberta Ferretti

BT SA AASEIBARIRAAE, 43 EVESTURBER | /S 2160

s ) 1£ 30% A9BREE £ 2% EANE S/S 22 (9 19%. RIS R REE RERE 1% &t ,

G, RS NIRRT #noughties nostalgia ( _HHEEIRIA ) RATENRER | BTHN HURENTE thEE— | B
SRS RS | BT AR IRERZXRIM , SEFF#pop punk Ef #visualvoids SEEE =T BRI | BRSO
[ FEABFFFT. EMEIMATTRR. HEENESRIRIRE.

Source: WGSN S/S 22 TEFHETTEDHT s H @ P I_l N E



DTCZ L4255 lE#e

20225 ED2CEEFBSHEIUSIARI1512{255T , BHIEK16.9%.
BPX D2C RMERK—FNOTELEHR] 2.5% , (EXLmEBEI S

RO ZRE RO RIHEE T FETIL,

Ll At Direct-to-Consumer (D2C) Ecommerce Sales
Us, 2019-2023

7 TR RBRRIE)
v MR B H A
Vv IRE HERRENEE

$174.98

$151.20

$129.31

DTCRZZDirect To Customer , B2 "EHiE@EFEZEETIRE,
HEREEMABEEV/UBTERER. KER. SEBEFPEIRT |
mDTCREERHE— TR &7 BEF  HENGME | %
KEMERNFEESEMFERE

2019 2020 2021 2022 2023

ﬁ% BOCHDTCHIE BRI ERFERS , SE—FR g o
Lﬁb{ilﬁﬁ % ﬁJZL)\E'ﬁEEE’J1ﬂ1:Qm* lel+§ EEEQ?F I} Source: eMarketer, February 2021
HE%E%E’\J#nnO

Source: eMarketer

eMarketer | Insiderintelligence.com

SHOPLINE



FRERZRDTCEEIV BRI =MRZU/Fi L

A~
@ S : SIS, BET ; BEECOEEN ; FRERRENNFENE LS REsy
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RS m A G : SRS ENEERENT  EETHALURE | ART KEEEEIA,
r R
FaFA
Spgit
<{:}> WS - AL US T EIIES , BUSER , SRECHRS  BEARECIIEE.
70 S A HERG : BIERSETIS SRR N EINEE ; BNERSARE , FERALT ; S RAEIGENER
AEAAL ST E S
r (HRTSEEREHE
FREEEt
G WSHE . EEC HEREE , B
:Z:E rl:H;:FIJ . ALl 3 A 322 . >
nESma HEAG : ALRISEAEITESE , MR ARESKESHE , MAFSEE ; SH2-36LE , RERARE L. &
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DTCi5141 SEMSAFRYEE

HEMASENAKRIEEL LEMNZRARFE | SckUSHEREEL LWL ~RZE , 2B
BRSIZE. AP, tRXERSSRERITRER  SHRRBRESBSEX.
MDTCREEAEEXMETCRI) , EMNTRERE. IR, ESHEENESESEHT
REAMEBIREFNEEE N SIHRE T E R,

Chubbies RHIOZEMBEAZEWAET 2011 FEIDNBEHEERLE , BEMERMAA DTC &
RRHPRRIRIRE | N 4000 53T,

Chubbies BEID#E , BIEHITIEEE. EES [HRINEEARNFE]  EREARHRET 7

REEMMK [RBES] HESRMIEREEF.

FERBTEM L , Chubbies EEFTLURAIPALLASTR , XEXSREBK , BIXFFE BIREHA

BME | BUEEERIESTTA M ERRE —%&.

ATRFBEHRBENTIRE , SEEEARERRESERE —LRE, NSFA—=8
[Thighber Monday | &3] , £ 12 /MY | iHZEBREIESWERTARLLD.

F5t . Chubbies REAFRERIHREARE , BE BN RXMBGBERFERRER. &

=
2 , Chubbies FUSHEFITTM , FIABHNRIBEESEER , HfE Facebook LiE 170 25
R 22,

Source : [BHEETK
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¥

FEES: , DTCRAERR T 2EMIL F EESET MM XEHHSEEHTITE. ¥
HWETEEESHIKOLIL , iFSiEidTikTok, Youtube, FacebookZitazis
EF TRIURRERERTE | BUHBEXRRERIAR , FHERERA.

P AMYEX T NTICHE ML HKOLE R M. BXGUFERS |, TR
BEEfEHRFE LARSFRIBXRINTEE,

Ft RS R EER A T DTCRE S EE#E GaVEERE.
TikTok&#riIhashtag#tiktokmademebuyitBEIE & w3 76 1IZNSNE |
Itthashtag=ZERF5 | AAFBRFE,

#&Similar web "2022FIERERAIDTCRE" MREFR , HRATHRILE
shopcider.com FURERILLIEK T 6,068%,

m Cider FYMILFEZHTHME.

2021 5, iZmhE 16% (33 ) NRHimRERKBHRERE , T8 4% BT
WEE,

Source : Similar web

HA AR D TR ZuS L R ERIR D T A FTEUE ( 2022628168 )

44.26%

0.87% 112%
E
IEE T
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Top 10 US Retail Categories, by Share of Social
Actions*, July 1-31, 2021
% of total

1. Apparel & accessories

53.3%

2. Consumer electronics

3. Sporting goods & equipment
10.3%

4. Restaurants & bars

<«

5. Toys & games
4.2%
6. Home & garden
| PRS
7. Furniture, appliances, & equipment
| A3
8. Art & collectibles

B2

9. Music, movies, & videos

Bz

10. Online retail
Bi3%

Note: includes Facebook, Instagram, and Twitter; *actions include all content and post-level
reactions, comments, shares, retweets, likes, and dislikes
Source: Shareablee, Aug 19, 2021

269347 eMarketer | Insiderintelligence.com

Source: eMarketer

FEEEFTELF , REMERMEAREAR LNETRA , 52021 F7H
Facebook, Instagram #1 Twitter FFrEILFFIRTAS ( EHESFIDE
IRMRY 53.3%, BEERFr-milABRRIIREHEEE T | o5l hixet
247989 11.5% #1 10.3%.

ZERATFE—RRASEASN | #AEAII A IREGYIRRIREE.

US Internet Users Who Agree Social Media
Networks Are Important Information Sources for
Shopping Decisions, by Generation, June 2021

% of respondents in each group

Gen Z (1998-2006) 50%

Millennials (1980-1997) 58%

Gen X (1965-1979) 29%

12% Baby boomers (1946-1964)

Total 35%

Note: ages 15+; among those who answered “strongly agree" or "somewhat agree”
Source: GfK, "FutureBuy 2021: US Market Findings Highlights,” July 13, 2021

268080 eMarketer | Insiderintelligence.com
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FHERMY : HZTIASE

i 75% HEEEHSARTESFRABKOLLAEHET

EiHiEs) , b 2021 FIEINL 5 MED R,

US Marketers Who Use Influencer Marketing,
2020-2025

% of total marketers

86.0%
82.7%
78.6%
74.5%
69.7%
64.5% I
2020 2021 2022 2023 2024 2025

Note: companies with 100+ employees; includes both paid and unpaid (i.e., compensation in

the form of free product or trips) brand-influencer partnerships
Source: eMarketer, Dec 2021

272339 eMarketer | Insiderinteiligence.com

Source: eMarketer

2020 £, 36.0% NEEEHEARER TikTok #ITMOER , L EFIEK 33%,
X—#FE 2021 F/MBEEFE 42.0% , FHE4 L EFHEIFRAING 2025 FINAILER , EJ9
TikTok #¥4:48/\5 Facebook fERINE EHERAHEIIER,

BRI REHETAES , RE Instagram 1 Facebook EBXMAONEBARPEK T
TikTok,

FRitEl 2022 &, EZEHARITLIGER TikTok , TIARZ YouTube, Twitter 8% Snapchat,
BARMENEREMbIIN TikTok EHRE , (EBRITIKTOKIMMERRZXIE , HaILAS
Instagram #] Facebook FHEfF & LREMNELES | TIMEBESEHNIWER.

Social Platforms Used by US Marketers for
Influencer Marketing, 2020-2025
% of total marketers

84.1%

55.2% o
52.0% e 52.0% 54.9%

48.6%

45.7%
38.9% > o= 8

44y, 2% 45.6% 46.8

42.5%

5
ggﬁ%ﬁ 24.4% 25.0% 255% 259% 26.2%

T

r ! : T v
2020 2021 2022 2023 2024 2025
M Instagram [l Facebook [ YouTube WM TikTok WM Twitter Snapchat

Note: companies with 100+ employees; includes both paid and unpaid (i.e., compensation in
the form of free product or trips) brand-influencer partnerships
Source: eMarketer, Dec 2021

272340 | Insi
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fE. MR, ESGHEBNIFSImHER K , FBEY "ME" FErSFHEEEAlbIrdsRIFAFEL
REESFINM | BRI S | SR E R A ESCRIAF.

2019548 , Allbirdspiiz T —xRIKE S , REMB SEWRT. Allbirds It& , WFFHRE
MG REIREEFREIEREF L 2FRTINE—R , —XEXNLF4 10 FRAvmK
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EEER , —RIEEREREMNE T AllbirdsBIXF SR H1T , BIFTREHIESHNNE | BRES
XmhEEE "AMRIELE" RILREIS.

BIEETHE BEHREXS
f—F, RRNE, HOFEEE R s
SEEY T I

Source : SpfEEK

DTC 45143

BN mhRES
BERNECEH

BERT . AllbirdsBISE—m = RFEE |, LEMIINZER , =FZiE
B, XFEFYTIEL 30 %, Allbirds F-R—EEER , RESRK
AR, (BEFBFRIREX.

BHRE  RANDE , IHBEXRERE , f Adidas XEATAFE ,
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BauBax@—™ 2015 FiEERIZINREIRITE e miE., SHEAfE DTC REAEARIZ , BauBax it
HEFREFE Kickstarter, SUNGLASS POCKET
HAERAEEET , BauBax ML 2.9 FEXIFEPREE T 560 B35t . M9 Kickstarter £
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BauBax IR AMTEFEHIRH T RS MENEMINE. XRBEREFE. "EEM.
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HASSLE-FREE RETURNS

30-day postage paid returns

* | enjoy pulling these threads of British tradifion, quolity and skill sogether in clothes thet are meant to be
worn in the real world, where good design is abeut living with thoughtful style.”




